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K P I ’ S  ( M X N )

RevPAR variation YoY 38%

19%RevPAR variation vs 2019
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RESORTS



K P I ’ S  ( M X N )

RevPAR variation YoY 23%

73%RevPAR variation vs 2019
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UPSCALE & 
LUXURY 
CIUDAD



K P I ’ S  ( M X N )

RevPAR variation YoY 56%

12%RevPAR variation vs 2019
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K P I ’ S  ( M X N )

RevPAR variation YoY
42%

1%RevPAR variation vs 2019
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Net Sales by product $MXN millions Total Net Sales $MXN millions

M E M B E R S H I P  N E T  S A L E S  + 2 %  Y E A R  O V E R  Y E A R
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DEVELOPMENT



29,152 0 30,183Rooms 295

Los Cabos

La Casona

Querétaro BNL

Tres79

138 378

Puebla

Gamma 1

220

Curamoria 1

Mazatlán Zona 

Dorada

Mazatlán Zona 

Dorada

Morelia 

Acueducto

* GFA Sumiya Gamma 2

Curamoria 2

Bloom Tulum Residences

P I P E L I N E
T H R E E O P E N I N G S / 1 3 8  R O O M S

Unsigned conversionsQ1 Q2 Q3E Q4E



Financial Performance



P & L - ( Y O Y )
$ M X N  M I L L I O N S
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2Q 2022 2Q 2023

2Q22: US$58 / MXN $1,159 
2Q23: US$60 / MXN $1,024

MXN $135 



P & L - ( Y O Y )
$ M X N  M I L L I O N S

4,891

767
164

1,629

5,495

674

1,486

Total Revenue EBITDA Net Income (Loss) Cash balance

1,056

+12%

+38%

+312%

-9%

1S 2022 1S 2023

2Q22: US$58 / MXN $1,159 
2Q23: US$60 / MXN $1,024

MXN $135 



F R E E  C A S H  F L O W ,  I N T E R N A L  R E P O R T I N G
( M I L L I O N  P E S O S )
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H I G H L I G H T S

• Hotel RevPAR (revenue per available room) increased 9% year-over-year, 24% higher than 2019.
• Q2 revenue was $2,767 million, a 6.7% increase QoQ.
• 2QEBITDA was $545 million, 24% higher YoY.
• Net income was $394 million.
• Fiesta Americana Travelty: new brand and improved booking platform.
• Pipeline with 17 new hotels with 3,430 rooms, 12% growth.
• Cash available as of June 30, 2023 was $1,486 million (75% denominated in USD).
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